Business in Society

Scope of Food Waste
|Overview Environmental & Social Impact of Food Waste (FAO 2013)
« “1/3 of all food produced for human consumption in the world is lost or wasted” (FAO 2013: 6). « 30% of global agricultural land is created (deforestation) and used to grow waste.
« Agricultural products of $750 billion (producer prices) are discarded, equalling the GDP of . Surface & groundwater 3 times the volume of Lake Geneva is used to cultivate
Switzerland. surplus food.
. Most food wasted is edible: in the UK 78% of the food wasted along the food & drink supply « Surplus food could feed 12.5% of the world‘s malnourished people if it wasn't
chain is edible (Whitehead et al. 2013). discarded.
. Edible, safe food that is not consumed is called surplus food (Garrone et al. 2014). . Food waste ranks third as global carbon emitter, after China and the USA
1/3 of all food is wasted . Most surplus food is sent to landfill, where it generates the harmful Greenhouse Gas methane R rce deplation. climate chan it malnourishment
when decomposing, contributing 8% of global emissions (Farr-wharton et al. 2014). RIoUIce Copletion.;cimaie:change, patitiion, mainounsiment,
species extinction, etc.

Innovative economic solutions to reduce food waste have been pioneering recently.

Selling Surplus Food

Why do consumers buy or reject surplus Among those are:

Resources ’ Retail & i Surplus Food food? . Shops. se.lhng surplus food' from supermarkets at reduced prices (Wefoo.d, Niftie's)
l Hospitality . : - « Apps linking consumers with surplus food, such as Too Good To Go, which enables restaurants to
: = Bidieonsumiarsiby, 195s fesi fobd;is sell their leftovers cheaply to consumers

?
Surplustoog consumed . Supermarkets selling imperfect fruit & vegetables at low cost (Asda, Waitrose, Tesco, Morrisons)

Is less food wasted?
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i These business models have the capability to reduce food waste on a big scale while also
Consumer PEe—— selling surplus |~ 17 Which contextual factors affect the discouraging the consumption and thus demand and production of new products. Degrowth is the
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? Businesses »
------ food diffusion of the surplus food businesses? precondition for sustainability, leading to less pollution and lower resource consumption towards a
I e e e e more balanced ecosystem (Lorek and Fuchs 2013).
Research Aims & Objectives Methodology Impact Exploring & understanding consumers'
- Few empirical studies have investigated business models selling | | Exploratory cross-cultural comparative case study Supporting the realisation of a circular economy, an e ﬁ, i::gtﬁgsf:cszgzﬁs’:f dS:;' :fc’;z:’ed
surplus food (Gébel et al. 2015). research (2 businesses in UK, 2 in Denmark): important step towards sustainability. '

St o o e . per— ~

The original contribution of this research is to empirically analyse | |. Mixed methods, majority of data will be gained
the socio-cultural environment of these innovations, by inductive interpretative qualitative research e
consumers’ perceptions, and the potential success of these E ourns P, e . sns g A 2010 e

. 5 g - Phenomenology: understanding the o . i . st . Ttk . ot i, . 51 Cutio o W Cuson s o o .y o

approaches to reduce food waste while remaining R 3 S e

phenomenon of buying or not buying surplus T . — ey
economically sustainable. food Development of parameters with increasing s ¢ somous & o 0

consumption of surplus food S0 3 i St s ) s e S e
- This knowledge will be useful to determine whether and how || .. analysis via explanation-building strategy, _ s .. s 1. s ¢ s

these concepts can simultaneously scale up and reduce food 3 : i frstopasymrg e g 0. (1950 o Sy e s nd e @14 ) Tk ok CA Lavin U e e 03 S Pt

based on an iterative process of comparing e mmen)

waste, while also discouraging the consumption of new products evidence from the case studies and developing

at the same time as raising awareness of the issues at stake. & revisin - . o A BN = '
g propositions (Ragin, 1994; Yin, 1994). — — E F 00 d -tu d ies

Theoretical approach: The Diffusion of Innovation (Rogers 2003)




1'This study relics on the results of TUBITAK Project No: 114K079/2014-2016 'Eating and Bodily Reproduction Practi
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The market movements in the axis of ethical eating emerge mostly in Istanbul. The new
dispositions of conservative culture were followed by following the ethical consumption tastes
of ed d and professional individuals living in this city who have conservative life style.

Bourdieu(1984) suggests| inhisdistinction theory that eating p
He maintains that class d emerged as a consequence ofbcmg cffective on daily taste
preferences besides being constructed by family history and education. In this framework,
eating practices differentiate according to economic and cultural capital (i.e., occupational
differences related to educational and income levels). Considering that cating practices have
class properties and they are the fundamental practices that build the cultural capital of a class,
Johnston and Baumann (2010) suggest that ‘a significant component of contemporary foodie
culture involves a specific element of cultural capital’. Ethical food practices, tending towards
healthy food consumption by involving environmentalist practices on one side and tending
towards healthy body on the other side, enable lifestyles to change and allow new values to be
adopted as cultural capital. This situation enables the middle class to achieve a more privileged
status.

In this understanding, first prerequisite of nutrition with healthy food and caring the body is to
have high income in order to afford accessing the kind of food implying elitist conception and
not belonging to mass p The second one is the need to have the necessary information
in order to access these kind of food. This information might be retrieved from social circles of
individuals and it might also be acquired cullurally As seen from this point of view, it is seen
that ethical consumption is class practice belonging to dleclass who are i and who
stay in high income levels and by this way they acqulrc cultural capital.

From point of view of Bourdieu’s class distinction analysis, it can be said that conservative tastes
and preferences of middleclass individuals in Istanbul are important. (It should be mentioned that
the middleclass culture in Turkcy is in a dualistic structure which differentiated as conservative
and secular.) (Gole, 1997). It i |s sccn lhm mlddlcclsss category who have conservative hfcs\ylc

In addition, the subjects were demonstrated in which the emerging ethical practices constitute
conservative cultural distinctions.

It is important among the conclusions of this study that in ethical food consumption process,
conservative cultural field yadually diverges from lhc decisiveness of traditional customs but

on the contrary itis d under strong of relig knowledge.

Research Question

In this study, in Istanbul the conservative tastes and preferences developed in an ethical
understanding of “healthy caung and havmg a healthy body™ by the conservative middleclass
individuals who strength h new Islamic policies reinterpret the conservative
culture and obtain the reproduction ofconscrvamc culture

Methodology

This study is bascd on rclncvmg data by ethnographical field research. The study was planned

lobccamgd oninl Istanbul cnyhahlhc\., ics of new food mduslryand the
ification of social who are well ed dand of professional individual

and at the same time the conservative culture rises here.

The p of food purch nutrition, cooking and using leisure time has been focused

in order to retrieve tastes, preferences and practices related with conservative eating and body.

The d ion and analysis of conservative taste preferences and practices were retrieved as a

which exist since long time in I lves in social area both ecc

and culturally by the help of new Islamic policies. Gradually increasing the voice of Islamic
authorities in social area, emergence of Islamic culture industries and direction of Islamic
media institutions are important in the emergence of conservative tastes and preferences. Thus
conservative middleclass bring forward their own conservative cultural identity by having an
important power in consumption area.

The middleclass individual in Istanbul who has a conservative lifestyle reinterprets the
conservative cultural field through ethical food consumption understanding by bringing out new
cating and bodily practices by the help of acquired new conservative powers. The conservative
cultural field is reproduced by the hclp ofacqulrcd new practices. In other words, conservative
middleclass build distinction by diffc Ives with this cultural field.

This study explores the problem of reproduction of conservative culture itself by looking
from daily sphere. We deal the subject of reproduction of cultural field with an approach of
Bourdieu’s argument that class distinctions are effective on daily taste preferences as well
as they emerge with family background and education. In this framework, cultural tastes of
conservative middleclass individual play an important role in reproduction of conservative
culture.

For cultural tastes daily field practices related with food are important practices as maintaining
class distinctions. An important change effecting the variation of cultural tastes related with
food is the emergence of new ecthical eating form. This change is seen as tending towards
healthy food against industrial food and preferring to live in a clean environment. The new
taste practices which emerge in relation with ethical food reproduce the cultural field as well
as constitute class distinctions.

Contact information
hurriyetkonyar@akdeniz.edu.tr
hurriyet konyar@gmail.com

result of research of data by thematically analyzing these findings. These themes which were
classified as conservative are grouped as adh to Turkish s and tradition; family and
relative relations being decisive; appealing frequently to local cultural experiences; referring
to religious belief and tradition and decisiveness of male dominant culture being determinant.

Participants

1 a0y

Individuals related with these pr were d frompeople gandlivingin]:
These people were found by snowball method. Data is retrieved by making deep interviews
with 37 educated and professional individuals who have conservative cultural identity and
whose income level is above average. For detection of conservative cultural identity, sufficient
condition was that their life style were constituted according to Islamic rules.

Reterences

Bourdiew, . (1984), Distinction: A Social Critics of the Judgment of Taste. Cambridge, MA: Harvard University Press.

Johnston, J. and Bsuman, . (2010), Foodies: Democracy and Distinction in the Gourmet Foodscape. New York, NY: Roatledge.

Gale, N. (1997). “The Quest for the Islamic Self within the Context of Modernity™, S. Bozda & R. Kasaba (ed.) Rethinking Modemity
and National Identity in Turkey, Seattle: University of Washington Press.

The findings retrieved by the analysis of these themes which we determined above through
practices which emerged in four processes determined in relation with “healthy eating and
having a healthy body” understanding are bricfly as follows.

Purchasing practices are d as new p with pts of ‘halal (permissible
according to religion)’, ‘haram (forbidden by religion)’, sin and waste suggested by religion
together with purchasing pracnccs of buying tradmonally familiar ones. Food safety practice
determined by reli was gether with the pracncu of being in relation
withreliable famﬂlarpeople Therefore, lheyarenol dinp of rightsand
responsibilities. lnacqumngmfonnauondboulhcalthy foodconaumpuon different information
are not explored since “,‘ mformauon takes pnmacy This attitude of being close
to diffe was also reflected on food p ces. As prominence of the family
and relative relations increased, pmcuccs of not rcfcmng to available information on food and
other information sources. The practice ofrcl‘crnng to mfommllon sources containing religious
knowlgdg‘. is important in order to ions. Though the sustainable
in food ption are available lmdmonally. excess food is consumed by the rising
of income level and also by the effect of consumption culture. But as religion becomes more
effective, the new sustainable practices were emerged under the concept of waste.

Cooking is a process which makes the continuation of gender role of woman traditionally.
Traditionally the cooking of hot and pot food with sauce continues and traditionally labor
intensive food preparing methods are kept up.

Nutrition is an important practice in conservative identity. An'angmg muon amount the ranon
amount suggested by rellglous rulesisalso apphed with Inrel
with eating rules, practices related with cating rules and manners suggcstcd by religion are
emerged in opposition with modern eating rules. Besides having traditional monist eating taste
(Turkish food) practices, local food different food taste practices of Islamic countries appear.
Nutrition is also one of the solidarity forms. This attitude which appears traditionally as a
philanthropic practice at the same time appear as a religious practice of doing a good deed.
Body concept in new conservative culture is built by practices which are applied especially by
women in Islamic faith culture. This understanding is in a form of having a healthy body built
complying with religious faith.

Eating practices in public area emerge in religious social networks besides traditional interfamily
social area. Eating out practices or invitations transform into practices of exhibiting and
demonstrating religious life styles instead of a traditional way of a family demonstration. This
causes the new conservative consumption field to arise. The watching practices of social media
which focuses on Islamic life style or traditional media channels have quite a lot role in the
emergence of public field practices.

As a conclusion, although the conservative practices followed in eating process of conservative
section in Istanbul are constituted by n.fc.mng traditional culture, many pracnccs in whnch
rellglous regulations rcfcn'cd emerge. It is seen that religi

ional practices by the p of Islamic culture in power r field more and more.

Background
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Anthropology, she received her Ph.D. degree in Political Sciences. She currently focuses on cultural studies. She has written a book (2011)
on pop music culture related to the media industry in Turkey and has also published several articles on this subject. Her other studies are
related to media and consumption culture.



Role of Small Farms in the Preservation of Heritage Animals: An Australian Perspective

Dr Philip Marriott, Lecturer in Information Management, University of South Australia, Adelaide, Australia

Australian livestock agrobiodiversity

Many breeds of farm animals in Australia and elsewhere,
are now extinct, or facing extinction, as they are replaced in large
scale agriculture by improved, more productive, and more
specific to purpose breeds (FAO, 2015).

Australia’s stock of farm animals was mainly imported from
Britain and Europe in the late 1700s and 1800s. Preservation of
these heritage breeds is important in terms of maintaining a
diverse genetic pool of animals to meet unknown future
requirements (FAO, 2015).

A recent example of the unexpected utility of a heritage breed is
the Shropshire Sheep (see figure 1). Numbering in the hundreds
of thousands in the early 1900s in Australia, they were replaced
during the 1930s by more competitive breeds. There are now
less than 300 breeding females in Australia (Bond, 2016).
However It is only recently that the Shropshire Sheep has been
recognised as potentially, the only safe sheep to graze in
orchards (Geddes & Shimwell, 2017) and efforts to save the
Shropshire in Australia are underway by a network of dedicated
breeders.

Biosecurity

Australian biosecurity regulations regarding livestock
importation have created a relatively isolated genetic island. This
is a great advantage to commercial agriculture as Australia has a
largely disease-free status, however this is a barrier to
agrobiodiversity as it is either not permitted, or excessively
expensive, to import animals and genetic material. Therefore the
existing genetic pool in Australia must be relied upon in the
preservation of Heritage breeds.

Creating demand for agrobiodiversity

There are numerous calls in the literature to place a value
on agrobiodiversity (e.g. Ahtiainen & Pouta, 2011; Drucker et al,
2001) and to encourage agrobiodiversity by creating demand
for diverse breeds such as heritage livestock, usually by
encouraging their consumption as food.

Small ‘lifestyle’ farms in Australia

There are conservative estimates of between 60,000
(Hollier, 2007) and, in excess of 100,000, small “lifestyle” farms
(Abrams et al, 2012) in Australia. A preliminary finding of this
study is that this diverse group may have a largely unrealised
role in creating demand for heritage animals, by purchasing
heritage breeds in preference to commercial breeds of livestock,
and therefore ensuring that the existing agrobiodiversity is
maintained. There is evidence to suggest that heritage breeds
may be better suited to the lower input, lower technology, and
lower specialist knowledge of many lifestyle farmers.

Figure 1: Shropshire Sheep — almost extinct in Australia —
have an unexpected utility as a safe grazer of orchards

Methods

This study uses qualitative interpretive methods based on
Sense Making theory (Weik, 1995; Weik et al.,2005) and
Systems Thinking (Checkland, 1981; Flood, 2010) with a focus
on multiple perspectives (Mitroff, 1998), based on analysis of
published literature and social media narratives (Abolafia, 2010).

The purpose of the study is to determine to what extent lifestyle
farmers can create additional demand for heritage animals in
Australia, and then determine how this is best achieved.

Preliminary findings/recommendations

Increase demand for heritage livestock by encouraging peri-
urban lifestyle farmers to purchase genetically diverse livestock
in preference to standard commercial stock.

Do this by:

« Educating smallholders on the value of purchasing heritage
livestock from registered breeders and breed societies in
terms of immediate utility and collective benefit to Australia.

« Create government policy that recognises the value of genetic
diversity in livestock farming and reward registered breeders
and breed societies, and smallholders, through grants and tax
incentives. Set an Australian livestock genetic diversity target.

« Create a national livestock genetic diversity register that links
with, and collates information from existing breed societies
and social media groups. Use this register to facilitate the
purchase of genetically diverse livestock by linking lifestyle
farmers and registered breeders using existing online livestock
sale systems
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BAMBOO REACH & TEACH

Creating an Effective Participatory Strategy for Local Citizen Engagement
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